THE SEARCH FOR
LEADERSHIP TALENT

WHAT IS GRADLEADERS?

GradlLeaders is the result of a merger between two student recruitment and
career services technology providers, MBA Focus and CSO Research.
Combined over the last 30+ years, we have helped connect over 26,500,000
students — including 600,000 MBAs — from more than 1,000 career centers to
their dream jolbs at more than 100,000 companies around the world.
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We Power Student + Employer Co
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